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We need to ensure we have a clear sense of which 
organisations we would be best partnered with to 
deliver this impact, as well as having a compelling 
view of how our brand and activities add value to 
our proposed partners’ brands.

Better leveraging of the GB Students brand is 
critical to achieving this as well as delivering  
the impact that is expected from BUCS Play and 
future projects.

However, once we have established a strong 
partnership, we should not see it as an ‘in 
perpetuity’ relationship: all partnerships should 
have regular health checks to ensure they are 
working optimally for both partners.

We will:

- Develop a clear partnerships strategy that 
focuses on attracting, securing and maintaining 
true strategic partnerships based on mutual 
benefit and a clear value proposition.

- Leverage our partnerships to successfully 
advocate our members’ positions on key issues 
in sport and influence the subsequent direction 
taken by NGBs and other organisations.

- Understand how our sub-brands like GB 
Students, LUSL and BUCS Play can be used with 
different audiences to secure the impact we 
desire.

Strategic partnerships.
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